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Annle Selke sty for a portrail In ber Plitafield home. In 13 years, she hay bullt & mobibmdiion dollad B Rammiahings buginess bused |6 the Berkshires
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From sewing bedding at home,
Annie Selke has built a design empire

By Muryjune Fromm
Spotiel 1o fhe Lyra
FITTSFIELD
nmie Selke's office i brimming
\With textiles; lined on shelves,

spilling from baskess, piled on
tables. Bulletin boards host colorful
pages, many tom from catalogs and
mugazines advertising her creatve
designs.

Bur Selke herself 15:a caim island
armidst all the visual stimulus, though
she, 100, 8 brimming with ideas, proj-
ects nnd plans for het eponymous omm-
pany.

Annie Selke Co. 18 the umbrella for
three sepamate compames — Pine Cone
Hill (hedding and sleep Hems in 1994),
Dash & Albert (rugs in 2003) und
Patluck Studios (tablewire in 2002} —
she has put together since dhe staned
sewing orders at home L3 vesrs wgp

Now o multimillion-dollir business,
pll the companies are being located in

Selke credits her mother,
Mary Jane Emmet, with
‘mstilling an appreciation
of antiques, a sense of
historical perspective and
a lifelong love of flea
markets, estate sales and
antiquing excursions.’

May o the former Interpomt plam on
Peck’s Road in Pritsfield

This, says Selke, "will be ity final
hiome, ™ With 280,000 sgquare feel, shie
says, theywll plenty of room 10 expand.
She expects the total bullding mvesl-
ment will be abaul §3,7 miflion

How: does anvone muke the leap from

ewiny on o dining e ot home (o
headmg & muitnmlion-dollar busmess

Selke says she built on.a solid {oundae-
tiin of academics, wiork expericnce, and
enlhiustaum for decarative ars

Theigh she prew up in the Berk-
shires, she lved for o me in New York
Cany after her studies o the Lniversity
of Massachiveetts and the Fashhm
Institute of Technology, from which she
pradhstod with doal mojors in textile
scioncg, fnshion boying and merchandis-
mg.

Stints in o bromiing pogran wl Saks
Fifth Avesnue, copy writing for Comran's
) doihs prisdicr-development [oF
clionts soch ga the Museym of
American Polk A smood Her in good
stend] whiott shie retirhed fo Lhe
Berkshires

She cume hack after her enitngemenl
o Whitney Selke (thicy were marricd in
1969 ) imd shootly therenitér begnn man-
aging Ure Primted Angels devorative-arth

gtore on MNorth Street in Pittahield lor
Jane and Jack Pitzpatnick

Painted Angely gave het an oppotia-
ity to do innovative retailing, ko Jeam
hiw to manage o staff and to teach oth.
ers how to dievelop a design aesthetic,
she shid

Selke credits her mother, Mary Jane
Emrmet, with “instilling un appreciation
of antiques, 4 sense of historical per-
spective and a |ifelong love of flea mar-
Kets, estate sales and anliguing excur-
S10ne."

A sense of bumaor, an appreviation for
color, & lowve of childien, dogs, quirky
tchitchkes, nnd 8 tolerance for chaos
hove niso contnbiited 1o her success, she
s

Ihe Howe Store, 2 Selko redem (ol
and the Qutlet Store (nlso Jocated ot
Aspimweil) are the only two retail vonues
she opemtes. Her main Budiness b
whilesale

SELKE. confinuud on E2



Building a design business-

SELKE fram E1

Selke partners with established
shops 10 sell her products, though
she alto designs and produces
goods for compames like Neiman
Marcus and for the Sumdance cat-
alog, to sell under their private
lnbsel.

She knew she had “grown up” in  #EE0

the business, she said, when
Neiman Marcus began crediting
Pine Cone Hill in their catalogs a8
its own recognizable label

Growing such o huge business
has not been without ite problems,
glie says. Moving seven timex In
seven years 48 the enterprise out-
EITW PTEVIOUS $Paces Wik ol oasy.
One yeur she troveled 21 weeks
out of 51 10 shows, retailers and
tactories. That was stressful for
the whotle family.

Trusts her eye

She had to Jeam o trust her
own eye and design philosophy
and 1o leamn 10 *focus™ on lines
oather than individunl products,
he said.

Her home-furnishing collec-
tions have won design awards
three: imes from Home Maga-
xine.

She also had o find capable
staff. The tamily-owned business
now: employs over 100 people i
Pisficld

Selke's hushand, Whit, a former
vice president of communications
ut Shearson Lehman Hutton in
MNew York, overseés operntions
and sourcing for all three compa-
nies. He has also been overseeing
the conversion of the former
Interprint mifl into the company's
headquarters as well a2 integrat-
mg a new software system for
operations there.

The main brick mill & béing
restored with new windows, open
interiors; s fiiness center for em-
ployees, a dining facility, expan-
sive offices, and spaces for prod-
uet displays and photography,

The property will also serve as a
warchouse and shipping and

receiving facility,

Amic Selke Co, imports from
10) countries with India and China
being their biggest producers. To
ensure quality-control and to
manage the politics of doing Tusi-
ness in India, they have their own
office there with a staff of 40
15,

Whit Selke travels to India four
or five times a year 1o aversee pro-
duction, but Annie Selke says she
now:makes only an snnual vish,

She finds the “visual stimulus
almost overwhelming” and “needs
0 limit her exposure otherwise
she would never be able to oon-
centrate on specific designs.”

As it is; in any given year she
develops more than 200 products
among the thiee companies. She
says she -strives for matchabifity.
Her products have to work togeth-
et. She thinks ol them as having dres
“friends” or ak sarting o “pew
colony.”

Selke is a hands-om designer.
One, deciding that the eolor of &
prototype quill being showeased
ol the New York Gift Show was
too fight, she ran 10 & nearby
Dunkin' Ponuts for coffee to stiin
the fabric a deeper hue. This was
in between helping 10 set up the
showroom and entertaining . cus-
omers over 8 five-day period.
Afterwards everything was ' dis-
mumtled and renirned to Pitts-
field, until the next show. The mill
In Indin wast instructed to produce
darker quilts for the retailers
who'd ordered them

“I have a good eve,” Selke saysy;
but 1 don't think of mvself us &
decorator, “Ideally, 1 want fo
Encournge my customers 1o devel-
op their own eye for what pleases
them visuully; t0 encourage cus-
tomers (o mix and maich prod-
ucts. 1o pisy with color and 1o
access their own creativity.”

Though she is firmly commiited
to the Berkshires, Selkie finds
New Englanders are much: less
playful with color than ler clients
in Texas, California and the South,

For one magazine shoot, she
spray. painted 3 wicker sel found
in Brimfield a bright flamimngo
color and upholsters the fumiture
she designs for Lee Industries in
bues such as fuchsia and citrus.

Hoping 10 appeal 1o both the
adventurous and the somewhat
less-so client, however, she “devel-
ops praducts in a variety of color
ranges with lots of possibility for
mixing nnd mutching.”

Should have fun

She wants customers to have
fun with home decorating. Her
rug company i named after her
dogs, Dash and Albert, and she
recently developed a line of
polypropylens outdoor mugs that
can be bleached. All of the rugs,
she reports, “have been tested on

v:ry lazy dogs and very messy chil-

Selke looks 1o the pist for her
mspiration, poring over antique
"documents™ (remnants of fabric
from previous centuries) for pat-
terns, colors, repeats or motifs
that might transiate mto textiles
for the presest. She also relies on
visual memory and countless digi-
tal photos from her travels for
wdeas. :

ing # sense of the post, also
mfmhc future and & recent
line of sleepwear, manufactured
from bamboo, is one way the com-
pany has bégun 10 move into areas
of environmentally sensitive prod-
ucts,

Selke says she is full of “ideas
and opinions.”

“When I conceive of something,
I see the finished product. | have
that kind of imagmation; I can fin-
tsh the thought.”

That is how she gof mvolved in
designing furnifure, Ar fust Lee
Industries bought textiles from
Pine Cone Hill to upholster their
chairs. But Selke began making
suggestions and ended up design-
ing her own line for them.

On the Web: Visr wwwednme
Selkie com

DANIEL PEARL
BERKSHIRE SCHOLARSHIP

This annual §1,000 scholarship 1s awarded to the Berkshire-area high
school student intending to pursue education and a career in either

journalism or music.

For full information and an application, visit vour high school guidance

office, or visit www.berkshireeagle.com or www.thetranscript.com
(click Pearl Scholarship link).

Applications must received or postmarked by May 1 at 5 p.m.

Band creates an antic image

ANTICS from E1

hand't muical mastermind —
the Edge to Wentz's Bono. Bit
their celebrity bassist  |has
resumed duties wsually reserved
for frontmen. He's been linked 1o
Hollywood  starlots like Lindsay

And more than anything, they
lose 50 much about the music. It's
horribly frestrating.”

“People only want to hear
phout drama and bad stuff,” adds
guitarist Joe Trohman, “No one
winis o know that thmgs are

Lohan and Ashlee Simpson, and  good.”

even underwent o media macl-
strom after nnked photos he took
of himsell with his Sidekick were
feaked on the internet

“The first 48 hours 1 just like
quit my band and wounldn't talk to
anybody,” ‘savs ‘Weniz of
Sidekickgare. “It's like a footnite
now, like how Michae! Jackson
set his hair on fire tn o Pepsi com-
mercial.”

And though he's been aocused
of releasing the photos himself,
Wentz shrugs it off, understand-
ing why people might pin such an
allegation on him.

“It's this bizarmre thing where
you can kind of control your own
destiny,” he says of the Internet
age. "People mre able to kmd of
guide their own press and credite
thix wave behind iL”

Stump savs the atention on
Wentz made the band more
focused as # unit,

1t bagically forced us to make
an album quickly becaase | want-
ed to make sure people remem-
bered that we're a band and not &
sideshow,” says Stump. "People
always want 10 see Pete in this
I'm-a-crazy-rock-star” light: and
Ii's a shame because they lose 5o
much about him in the fine print.

And things are good for Fall
Out Boy. Their new album’s
mstant success came as o happy
surprise 1o the band

“Ir was strange,” savs Stump,
“It's still one of those things
where you're waiting to find out
you're on ‘Punk'd.™

The album reunites the group
with “Cork Tree" producer Neal
Avron and, inan unexpected
miove for n young rock band, pop
and R&B producer-extraordi-
naire Kenneth “Babyface” Ed
miomnids on two tracks:

It plso finds the band taling
miure chanees, including a Cold-
plav-inspired “piane song,” n nod
to Jeff Buckley (aod ultimately
l-eonard Cohen) with a chorus of
“Hallelujah” within & song,
guist rap by their boss, Def Jam
President Jay-Z on the opener,
and whispers of bad reviews
they've received ‘on  another
track.

“It's easy 1o hide behind con-
ventions you've used before, n
certain chord progressiom or
melody that you know is gning 1o
be safe,” says Stump. He savs he
pushed himself not 1o fear the
musically unknown when writing
“Infinity On High" becstse of

the media misconception of his
band

“You don't get thal much time
in the public eye, and if that's
what people cxpect. .. all these
sensationalized ideas about us ..,
if that's who you think we are, I'm
going 10 mike the best record |
can possibly make to dispel that
iden becatss 1 don't think that's
who we are.”

The result has been a critically
acclaimed album, and a kit single,
“This Ain't a Scene, It's an Arms
Race,” that both mainstream and
indie mdio stalions are support-
irg.

“Full Out Boy has done every-
thing right on their climb to the
top of the next wave of commer-
cially successful punk bands,”
says Joe Escalante, morning show
host of Indie 103.1 FM in Los
Angeles. “They eaned a follow-
ing by performing well, not by
hustling kids with hype. And they
paid their punk rock dies.”

Fall Out Boy makes no bones
about their joy of creating
anthems for the masses, they
maintain that commercial success
is not their end goal.

“We're not denying that we
want to be the biggest band and
want {0 sell reconds, but we're not
about moving uni” Lays
Trohman.
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SEEKING SENIORS

MUST LOVE FUN. Gracious assisted living community is looking for

| vibrant seniors seeking new friends, full and active lifestyle in beautiful
surroundings. If you enjoy Tal Chi, fitness, fine dining, computers, gardening,
umsitandcelchahnmgahn.mshmbdma&tfnranmhnﬂurﬂuﬂmamw
heglmingal EPOCH. Call 499-1992. Let's meet soon.

ASSIHSTED

140 Melbourne Road = Pirtsficld, MA = www.epochsl.com

413-499-1992

LIVINDG
at Melbourne
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